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Global Tourism Industry
$ 3.2 trillion
KSD
96 aiuaiuuin (aau.)
(ud 2012

Percentage of Total Global Tourism Industry

Source: The Global Wellness Tourism Economy 2013
by Global Wellness Institute

Note: Wdasiwanwasu 30 uincdoapaals

Culinary Tourism

Medical Tourism (1Bv2IK1s) Agri Tourism
(Bomsuwng) 1% — 19%
1.6% s 350 billion $ 60 billion
$ 50 billion (105 aau) (1.8 aauv))
(15 aav) '
Cultural Tourism Wellness Tourism Eco/Sustainable Tourism
(WBvocuusssu) (WBoaumw) (1BvousSnv)
25% 14% 10;%
$ 800 billion S 439 billion e
(24 aau) (132 aau) s(:’:: ::::‘)’"
- Adventure Tourism
l Sports Tourism a%
(1wonwh) $ 115 billion
Spiritual Tourism ¢ Voluntourism 8% (35 aau)
1.2% 0.3% $ 250 billion
$ 37 billion $ 10 billion (75 aav)
(11 aav)) (0.3 aav) 3
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‘ Wellhess Growth 91%

Wellnhess Tourism Wellness Tourism
(WBodumw) (WBoqumw)

Global Tourism Industry
$ 4.2 trillion SO
125 aruaruuin (aau.)
tud 2017

Global Growth 4.6% from 2012

14% of § 3.2 trillion 17% of $ 4.2 trillion
$ 439 billion $ 679 billion*
(13.2 aau.) (204 aau))

U 2012 J 2017
Key Drivers Amtkaukuautodiu Wellness*
Source: 1. AuautoQuagumwuINdu (Proactive uinNnd1 Reactive)
* Retreat Network 2. Aging Population dovnmisio1ggiugiouindu

Statista.com

. P . , 3. Modern Lifestyle mtiAudADIUIASTQUINTU ADYNISKIN1VDDN
Note: (BoasuwanidJagu 30 uwncoaoaals
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Med!cal 3.6 uAu/ASY 41000 auuin 9195 Au
Tourism
O
&O Wellness 125 aunu/ado 409 200 duuin 530000 Au
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Source:
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Regenerative Medicine

Alternative Medicine

Cardio Vascular Treatment (SnuilsArD(D)
Musculoskeletal Treatment

Dental Treatment (Mwu)

IVF (man)

Cancer Treatment (SNWU:LSY)

Cosmetic Surgery and Medicine/

Plastic and Reconstructive Surgery,
Reassignment/Sex Change (W1QQ, ldSuAD1U0 )
Eye Treatment (Snuim)

Organ Transplant (lUdguol92:)

Precision Medicine }

NCD (SnuinaulsAludiacioplsoso wu LuindIu)
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Medical Tourism KavoINSUMSSNUILAD Wellness Tourism
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(Eat Well) (Live Well)
udvluidvda DonmMavMmud
Give wel) D> (Fit Well)
LawI:LJoolrned WJldnnodvrda nnRumA
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(Medical & Wellness Hub) uovioise
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